
  

 
 

International Research Journal of Multidisciplinary Scope (IRJMS), 2024; 5(3):935-941  

     

Original Article | ISSN (O): 2582-631X          DOI: 10.47857/irjms.2024.v05i03.0910 

Exploring the Link between Addiction to Social Media, Self-
Esteem and Well-Being among Youth 

Pritisha Phukan, Kakali Goswami*, Jomyir Bagra, Tuyir Riba 
Department of Psychology, Rajiv Gandhi University, Rono Hills, Doimukh, Arunachal Pradesh, India. *Corresponding Author’s Email: 
kakali.goswami@rgu.ac.in 

Abstract 
 

Every technological change comes with positive and negative outcomes. Digital social media is very powerful and 
effective among all generations of the present. Specifically for youth, social media brings many challenges along with 
its benefits. It helps to connect virtually with other people but comes with negative impacts. The excessive use of any 
virtual communication system can have a long term impact on the physical and mental health of a person. The present 
study attempts to address this issue and explores the gap in understanding social media usage and its effects on self-
esteem and psychological well-being. This study involved a correlation design. The sample of the study was collected 
by the random sampling method, and a sample of 200 college students was selected from different colleges and 
universities in Assam (M = 71, F = 129). The self-report questionnaires, like the Social Media Addiction Scale Student 
Form, the Self-Esteem Scale by Rosenberg, and the Psychological Well-being Scale developed by Ryff, were administered 
to measure the study variables. The findings reported that social media helped them fight loneliness and depression, 
especially during the COVID-19 pandemic lockdown period. The study results also reported that addiction to social 
media and self-esteem were negatively and significantly correlated. However, social media addiction did not correlate 
significantly with psychological well-being.  
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Introduction 
Social media is an online platform for social 

interaction. The term 'social’ refers to pertaining 

to or linked with others or a community, and the 

term 'media’ means a way of communicating. 

Social media was explained as “those that 

facilitate online communication, networking, and 

collaboration” (1). Many students spend 

countless hours on social media. The survey 

revealed that 90% of college students utilize 

social media, with 25% of their internet usage 

dedicated to social networking sites. One 

important factor found to influence academic 

performance is digital media and technology, 

which affects both positively and negatively (2, 3). 

Research conducted at Ohio State University 

examining deliberately the association between 

digital social media usage and academic 

performance found students at the college level 

who use Face book allocate less time to studying 

and achieve lower grades compared to those who 

do not engage with popular social networking 

platforms (4). Students spend most of their time 

playing online games, connecting with peers, and 

sharing posts, and they have lost interest in their 

real-life activities. Recent research has also 

explored that certain categories of social media 

use are associated with reduced academic 

performance (5-7).  

Social media platforms often prompt teenagers to 

engage in detrimental behaviors such as 

procrastination (e.g., meeting up with friends) 

and increase the likelihood of alcohol 

consumption (8). Social media has a negative 

effect on students' mental health. Students 

experience various kinds of mental health issues, 

such as sleeping-related problems, depression, 

anxiety, low self-esteem, loneliness, and suicidal 

thoughts. Due to the consistent use of social 

networking sites, students engage in unfavorable 

social comparison. Excessive use of social media 

can be viewed as a type of addiction, 

characterized by individuals feeling compelled to 

excessively use social media platforms (9, 10). 

Andreessen and Pallen explained social media 

time on social media activities due to 

uncontrollable and compulsive urges that lead to  
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terrible consequences in an individual's everyday 

life’ (11). Ivan Goldberg, in 1995, for the first time, 

defined internet addiction as a psychological 

illness (12). Extended periods of social media 

usage are positively associated with mental 

health issues like anxiety, stress, and depression, 

while showing a negative correlation with long-

term well-being (13-15).  

Through social media, students can connect with 

their peers, teachers, or experts from different 

places virtually instantly. The youth can engage in 

building social networks and meaningful 

interaction through the digital social media 

platform as well (16-18). This enhances the 

importance of understanding and exploring the 

excessive use of digital social platforms among 

youth and its consequences due to the sudden 

spike in use during the COVID-19 lockdown, and 

immediately after, the consequences can be more 

severe as compared to earlier times. Excessive 

use of social media has resulted in students 

experiencing numerous problems. Social media 

use is also linked to different types of mental 

health problems. Hence, there is a gap in valid 

empirical research to correlate these variables. 

The current research aims to generate a valid 

empirical dataset to understand the correlation 

between social media usage, self-esteem, and 

psychological well-being among young 

individuals. The present study articulated three 

objectives based on the theoretical framework 

and literature review. The first objective is to 

explore the link between addiction to social 

media, self-esteem, and the psychological well-

being of youths in terms of gender, educational 

qualification, and place of residence. The second 

objective is to find the association between 

addiction to social media and the self-esteem of 

youth. The third objective is to find the 

association between addiction to social media and 

the psychological well-being of youths.  

Based on extensive review and theoretical 

concepts, researchers formulated the following 

hypotheses to test for reaching the objectives of 

the study: i) there is no significant difference in 

addiction to social media in terms of gender, 

educational level, and place of residence. ii) There 

is no significant difference in self-esteem in terms 

of gender, educational level, or place of residence. 

iii) There is no significant difference in 

psychological well-being in terms of gender, 

educational level, or place of residence. iv) There 

is a negative relationship between addiction to 

social media and self-esteem among youth. v) 

There is a negative relationship between 

addiction to social media and psychological well-

being among youth.  
 

Methodology 

Sample 
The present study considered youth age between 

15 and 24 as per WHO General Assembly 

resolution 50/81 in 1995, which adopted the 

World Programme of Action for Youth to the Year 

2000 and beyond. It reiterated that the United 

Nations defined youth as the age cohort of 15–24. 

Hence, the researcher selected randomly 

undergraduate and postgraduate students from 

different colleges and universities in Assam and 

Arunachal to participate in this study. Two 

hundred students (N = 200, M = 71, F = 129) made 

up the study's sample. Among the 200 

participants, 161 are graduates, and 39 are 

postgraduate students. Inclusion criteria for 

samples: i) He/she should be a regular student; ii) 

His/her age should be between 18 and 33 years; 

iii) He/she should be a student of graduation or 

post-graduation; iv) He/she should be pursuing 

education from any central, state, or private 

university or college in Assam or Arunachal 

Pradesh. Exclusion criteria for samples: i) Any 

students below the age 18 and above the age 30 

are not allowed to participate; ii) Any school-age 

students are not allowed to participate in the 

study; iii) Any students from outside of Assam and 

Arunachal are not allowed to take part in the 

study. 

Tools Used in the Study 
Interview schedule: Researcher prepared an 

interview schedule in order to collect 

demographic information from the participants. 

The following information was included in the 

interview schedule: Name, age, gender, 

educational qualification and educational 

institutions and place of residence. 

Social Media Addiction: Addiction to social 

media was assessed using Social Media Addiction 

Scale- Student Form developed by Cengiz Sahin. 

This scale consists of 29 items. Items are grouped 

under four dimensions. The test's overall internal 

consistency coefficient was determined to be .93, 

with subscale scores ranges from .81 to .86. 
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Self-Esteem Scale: Rosenberg's standardized self-

esteem scale was employed to measure self-

esteem of the youths. The scale is one-

dimensional.  It consists of 10 items. This is scale 

with 4-point Likert scale. The responses ranges 

from strongly agree to strongly disagree for each 

item. The psychometric properties reported that 

the test-retest reliability coefficient is.75 and the 

Cronbach's alpha is.71. 

Psychological Well-being Scale: To measure 

psychological well-being a standardized scale by 

Carol Ryff developed in 1989 was administered. 

The scale has eighteen items. A nationwide 

representative sample of 61 English-speaking 

people aged 25 and above was used to test and 

validate as evaluated by the Ryff scale. The 

abbreviated well-being scale demonstrated 

correlation coefficients ranging from .70 to .89 in 

contrast to the complete version. Furthermore, its 

internal consistency coefficient exhibited higher 

values (19). 

Data Collection Procedure 
Prior consent from the University and the College 

has been given to the researchers to gather 

student data. Once the participants gave their 

informed consent, the questionnaires were 

distributed to the whole class. 
 

Results 
The researchers scored the raw data after 

collection of each participant responses. The raw 

data was entered in statistical software. The 

researcher applied descriptive statistics including 

percentages, mean and standard deviation to 

check the characteristics of the sample. Further 

parametric statistics including t test and Pearson 

correlation coefficient techniques were applied to 

test the five hypotheses of the study. The obtained 

results are presented below: 
 

Table 1: Descriptive of Demographics 

Demographic variables Categories Frequency Percentage 

Gender Male 

Female 

71 

129 

35.5% 

64.5% 

Educational Level Undergraduate 

Postgraduate 

161 

39 

80.5% 

19.5% 

Locality Urban 

Rural 

57 

143 

28.5% 

71.5% 
 

The results in Table 1 showed that percentage of 

female is more as 64.5% as compared to 35.5% 

male in the sample.  In terms of educational level, 

sample has more percentage of youth pursuing 

under-graduation as compared to post graduation. 

In terms of place of residence, there is 71.5% of 

youth residing in rural area s compared to only 

28.5 % in the urban area. The findings from Table 

2 indicated a significant t-value for psychological 

well-being, suggesting a notable significant 

difference between male and female students in 

their psychological well-being levels. There was no 

noteworthy distinction observed between male 

and female students concerning social media 

addiction and self-esteem. There was no 

significant difference in the four dimensions of 

social media addiction among male and female as 

well as level of self-esteem was not significantly 

differed for male and female students. This result 

indicates third hypothesis is rejected. 
 

Table 2:  T-test for Difference in Mean by Gender 

Variable Gender Mean SD t 

Social media addiction  Male 80.58 17.68 1.012 

Female 78.12 15.74 

Virtual communication Male 25.46 6.274 1.860 

Female 23.84 5.675 

Virtual problem Male 22.34 6.416 .013 

Female 22.35 5.232 

Virtual information Male 18.14 4.752 .514 

Female 17.80 4.365 

Self-esteem Male 17.00 3.906 1.004 
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Female 17.48 2.809 

Psychological well-being Male 75.92 22.750 2.79** 

Female 82.88 12.576 
** p<.01, * p<.05 
 

Table 3: T-test for Difference in Mean by Educational Level 

Variable Educational 

qualification 

Mean SD t 

social media addiction Graduation 77.05 16.086 3.479** 

Post-graduation 87 15.766 

-Virtual tolerance Graduation 13.80 3.647 3.954 

Post-graduation 16.41 3.945 

-Virtual communication Graduation 23.76 5.890 3.287 

Post graduation 27.15 5.344 

-Virtual problem Graduation 21.86 5.541 2.474 

 Post graduation 24.33 5.805 

-Virtual information Graduation 17.63 4.530 1.841 

 Post graduation 19.10 4.210 

Self-esteem Graduation 17.29 3.318 .160 

Post graduation 17.38 2.935 

Psychological well-being Graduation 79.16 18.243 2.118 

 Post graduation 85.59 10.447 

** p<.01, * p<.05 
 

The findings presented in Table 3 revealed a 

significant t-value for addiction to social media 

concerning educational level, indicating a notable 

difference in social addiction between 

undergraduate and postgraduate students. 

However, there was no significant difference 

found in the dimensions of social media addiction, 

self-esteem and psychological well-being in terms 

of levels of education. The students pursuing post 

graduation and under graduation showed 

similarities in the levels of different dimensions of 

addiction to social media, self-esteem and 

psychological well-being. This indicates the first 

hypothesis is rejected. The results from table 4 

showed that there was no significant t-value in 

terms of place of residence of students. It indicated 

that there was no difference in the level of social 

media addiction, self-esteem and psychological 

well-being among the students of urban and rural 

area. It can be said that the place of residence did 

not significantly differ their levels of social media 

addiction, self-esteem and psychological well-

being of student. The second hypothesis was 

accepted. 
 

Table 4: T-test for Difference in Mean by Locality of Residence 

Variable Place of residence Mean SD t 

social media addiction Rural 78.70 16.279 .395 

Urban 79.72 17.051 

-Virtual tolerance Rural 14.05 3.901 1.498 

 Urban 14.95 3.637 

-Virtual communication Rural 24.22 6.155 .740 

 Urban 24.91 5.346 

-Virtual problem Rural 22.64 5.471 1.153 

 Urban 21.61 6.111 

-Virtual information Rural 17.79 4.320 .646 

 Urban 18.25 4.940 

Self-esteem Rural 17.62 3.282 2.180 

 Urban 16.53 3.018 

Psychological well being Rural 80.24 14.789 .215 
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Urban 80.82 22.211  
** p<.01, * p<.05 
 

Table 5: Correlation Matrix 

 Virtual 

tolerance 

Virtual 

Com 

Virtual 

problem 

Virtual 

information 

Total 

SMA  

Self-esteem -.105 -.047 -.043 -.004 -.061 

Psychological Well-

being 

.037 

 

.060 .093 .135 .009 

    ** p<.01, * p<.05 (2-tailed)  
 

The findings presented in Table 5 depict the 

correlation coefficients between social media 

addiction, self-esteem, and psychological well-

being. The results indicate a negative correlation 

between self-esteem and the overall score of social 

media addiction as well as all dimensions of social 

media addiction. This indicates acceptance of the 

fourth hypothesis. It implies that a person who is 

very addicted to social media might have low self-

esteem. The findings also revealed a positive 

correlation between overall social media 

addiction, its dimensions, and psychological well-

being.  This indicates the fifth hypothesis is 

rejected. This suggests that increased social media 

usage may correspond to higher levels of 

psychological well-being among students. 
  

Discussion  
The present research investigated the association 

between addiction to social media, self-esteem, 

and psychological well-being among youths. The 

findings of the study showed that male and female 

college students differ significantly in 

psychological well-being but not in social media 

addiction or self-esteem. This finding is 

corroborated by a study that asserted that there 

was no gender difference in the usage of social 

media (20). The study results revealed that the 

overall addiction of social media among 

undergraduate and postgraduate students differs 

significantly. The students pursuing post-

graduation and undergrad showed no significant 

difference in self-esteem or psychological well-

being. The findings also reported that students 

don’t differ in their levels of addiction to social 

media, self-esteem, or psychological well-being in 

terms of their place of residence. The findings of 

the current research indicated that students from 

rural and urban areas didn’t differ significantly in 

their addiction to social media, self-esteem, or 

well-being. These current findings are consistent 

with previous studies, which have shown no 

significant disparity between urban and rural 

youth in their utilization of social media (21), self-

esteem (22), and psychological well-being (23). 

The results of the present study indicated a 

negative correlation between the level of self-

esteem and addiction to social media. Further 

dimension-wise analysis reported a negative 

relationship between self-esteem and the 

dimensions of social media addiction. The current 

result aligns with existing research that 

investigated the correlation among social media 

usage, self-esteem, and life satisfaction (24). The 

findings indicated a negative correlation between 

self-esteem and social media usage. Another 

investigation explored how the addiction to social 

media relates to self-esteem among Turkish 

university students. The results revealed a 

moderately negative association between self-

esteem levels and social media addiction (25). 

Another study conducted in China also observed a 

comparable negative correlation between self-

esteem and the extent of social media addiction 

among young individuals (26). The study's 

additional findings revealed a positive correlation 

between overall social media addiction, its various 

dimensions, and psychological well-being. This 

suggests that social media usage did not diminish 

the psychological well-being of students. These 

results align with previous research conducted by 

experts in the field (27, 28). During the pandemic, 

many students were extensively engaged with 

social media. They spent most of their time on 

social media by attending different types of 

webinars, online educational meetings, and career 

talks, and they got the opportunity to be in touch 

with friends, teachers, and other people through a 

virtual platform. They shared their talents on 

social media platforms, and when they got likes 

and positive comments on their posts, they were 

more motivated to perform well. Hence, although 

students showed a higher score on social media 

addiction, their psychological wellbeing was not 
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hampered. Social media assisted them in 

alleviating feelings of loneliness and depression, as 

well as the desire to be included.  
 

Conclusion 
The findings have valid and urgent utility in the 

education system and society, where youth are the 

nation-builders and their mental health is 

essential to consider. The level of self-esteem is 

closely related to the success of a persona, and 

wellbeing is directly related to life satisfaction. The 

digital social media network can be added to a 

youth's life for better networking, but it can’t 

replace a living human interaction that can ignite a 

human mind and help co-create knowledge and 

true bonding for human society.  

The present study findings can provide guidance 

for further research to understand the positive 

role of media in how and why through more in-

depth qualitative work among youth for the 

identification of indicators or themes. During 

lockdown due to the COVID-19 pandemic, youth 

realized the positive aspects of social mediation to 

maintain a less hassle-free daily life and maintain 

normality to some extent in the total absence of 

physical social contact.  

In summary, the findings of the study contribute to 

filling the current gap in the literature on social 

media addiction and its association with self-

esteem and psychological well-being. The study 

explored addiction to social media in various 

dimensions, such as the nature of the habitant, 

level of education, and gender.  
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